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Initiating Coverage 
We are initiating coverage of WebEx with a Neutral rating and a $50 price target. 
In the short term, we believe WebEx’s shares are only modestly undervalued, 
post a strong close to 2006 and significant jump in the share price.  

We believe WebEx is the premier player in the Web conferencing and 
collaboration market. In our opinion, the company boasts a vastly superior 
technology delivery platform and a pure On Demand model. We believe both of 
these factors create long-term underlying value in the business.  

We expect to see ongoing adoption and penetration of Web collaboration and 
conferencing solutions over the next three to five years. Gartner estimates that 
the market is still only 15-20% penetrated, leaving ample opportunity for further 
expansion in both existing accounts and new users. 

For fiscal 2007, our estimates are for $457 million in revenue, with non-GAAP 
EPS of $1.65. Although we are forecasting revenue growth of 20% in the year, 
we are assuming that the operating margin will remain flat at 28% to account for 
increased investments in its distribution channels, both domestically and abroad. 

On a valuation basis, WebEx stock currently trades at a 16 times EV/CFO 
multiple using our fiscal 2007 estimate and a 14 times multiple using our fiscal 
2008 estimate.  With cash flow growing at approximately 20% year over year, 
we believe that the stock is only moderately undervalued based on its current 
multiple. Our $50 price target is based on a 19 times EV/CFO multiple, using 
our fiscal 2007 CFO estimate of $120 million. 
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Quarterly EPS Q1 Q2 Q3 Q4 
2006A 0.19 0.22 0.24 0.33 
2007E 0.30 0.31 0.34 0.34 
2008E 0.39 0.41 0.40 0.40  

 Financial and valuation metrics
Year 12/06A 12/07E 12/08E
EPS (CS adj., US$) 0.97 1.29 1.60
Prev. EPS (US$) 0.00 0.00
P/E (x) 47.6 36.1 29.0
P/E rel. (%) 303.4 — —
Revenue  (US$ m) 380.0 456.6 545.3
EBITDA  (US$ m) 106.9 130.0 157.6
OCFPS (US$) 99.44 120.24 142.35
P/OCF (x) 0.4 0.4 0.3
EV/EBITDA (current) 17.0 12.8 14.4
Net debt (12/06A, US$ m) -451.4 -602.7 —
ROIC — — —
  

Number of shares (m) 48.91 IC (12/06A, US$ m) —
BV/share (current, US$) 1.62 EV/IC (x) —
Net debt (current, US$ m) -194.8 Dividend (current, US$) —
Net debt/Total cap. (12/06A) — Dividend yield —
 

  Source: Company data, Credit Suisse estimates 
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Executive Summary 
We are initiating coverage of WebEx with a Neutral rating and a $50 price target. We 
believe WebEx is the premier player in the Web conferencing and collaboration market. In 
our opinion, the company boasts a vastly superior technology delivery platform and a pure 
On Demand model. We believe both of these factors create long-term underlying value in 
the business.  

In the short term, we believe WebEx’s shares are only modestly undervalued, given the 
recent run in the stock and increased investment ahead of revenue acceleration. We 
would look for a pull back in the shares before we were aggressive buyers. WebEx boasts 
roughly 30-35% market share but is facing enhanced competition in its core markets from 
the likes of Microsoft, Adobe, and IBM. While we don’t think these competitors are going to 
drastically change the competitive landscape, we think it highlights the company’s need to 
build out marketing and distribution.  

We believe the new WebEx Connect platform is the right approach to help build the base 
of collaborative applications and offer new productivity-enhancing scenarios for customers. 
Connect is an On Demand platform for collaboration and isn’t competitive to 
salesforce.com. Our view is that both platforms should do well since they are targeting 
different use occasions and realistically both companies should be great partners even 
though they are not today. WebEx is planning to hold its operating margin of roughly 28% 
flat for the coming year as it expands its distribution capabilities across the small to 
midsize business (SMB) and international markets. We think this is the right strategy for 
the company because overall conferencing and collaboration penetration levels are still 
only in the 10-15% range. 

WebEx stock currently trades at a 16 times EV/CFO multiple using our fiscal 2007 
estimate and a 14 times multiple using our fiscal 2008 estimate. With cash flow growing at 
approximately 20% year over year, we believe that the stock is only moderately 
undervalued based on its current multiple. Our $50 price target is based on a 19 times 
EV/CFO multiple, using our fiscal 2007 CFO estimate of $120 million. 

 

Key Investment Considerations 
Robust Collaboration and Conferencing Growth Rates 

We expect to see ongoing adoption and penetration of Web collaboration and 
conferencing solutions over the next three to five years. Gartner estimates that the market 
is still only 15-20% penetrated, leaving ample opportunity for further expansion in both 
existing accounts and new users. Gartner forecasts the combined market to grow by more 
than 19% in 2007 and at an 18% annual clip through 2010. 

Pure On Demand Model Creates Advantage 

We believe WebEx’s pure On Demand delivery model creates a significant technological 
competitive advantage over the hybrid approach. The On Demand model enables WebEx 
to iterate its application functionality much more quickly because it is running a single 
version of the application. We think the model also can offer higher levels of customer 
service and reliability, as the company can gain unique visibility into customer behavior 
and system performance. In our view, solutions such as these are ideally suited to the On 
Demand model and will increasingly be viewed as “utility-like” solutions by most customers. 

Differentiated Technology Platform 

The WebEx MediaTone Network was built on more than $180 million in R&D investment, 
runs on 37 global clusters, and delivers five 9s reliability. This piece of technology would 
be extremely difficult to replicate and thus has significant strategic asset value. 
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Diversifying Revenue Stream 

One of WebEx’s strategic imperatives is to expand users, increase adoption, diversify its 
revenue streams into new collaborative solutions to grow usage and offset increased 
competition and price compression in the core segments of basic Web conferencing. 
Conferencing accounts for roughly a third of the company’s revenue stream and is subject 
to more competitive offerings as new entrants attempt to expand the market through 
lower-price offerings. We think many of WebEx’s new strategies with Connect, instant 
messaging, and WebOffice capabilities are sound, but may take time for revenue payoff. 

Risks  
Minimal Margin Leverage 

Because WebEx has embarked on a strategy to diversify its revenue streams and expand 
its product portfolio into a number of new areas, the company is likely to deliver flat to 
minimal operating margin expansion in the coming year. The bulk of the investment is 
slated for the areas of sales and marketing as the company is enhancing its global 
coverage capabilities. We are modeling an operating margin of 28% in 2007 and only 100 
basis points of improvement in the following year. We are supportive of this strategy, given 
the need to bulk up distribution. 

Small International Footprint 

WebEx currently generates only about 15% of its revenue outside of the North American 
market. We believe this puts the company at a disadvantage because it has less exposure 
to some of the faster-growing segments, such as Western Europe, China, India, and 
Japan. Gartner estimates that international growth will outpace the overall conferencing 
growth rate of 20% in the coming years. Most software companies at the $500 million 
revenue level generate at least 25%, if not more, of their revenue internationally.  

Increasingly Competitive Landscape 

Overall competition for WebEx is increasing as Microsoft, Adobe, and IBM sharpen their 
focus on the conferencing and collaboration market. We believe that WebEx is uniquely 
positioned with a pure On Demand delivery model and the highly scaleable MediaTone 
Network; however, other vendors are likely to engage in extreme price competition. While 
we don’t bank on massive share gains by these competitors, they, at the very least, could 
make sales processes a bit more complicated and discounting more prevalent. 

Slow ISV Support for WebEx Connect 

One of the major growth initiatives for WebEx is the Connect platform. For Connect to 
succeed the company needs the support of many independent software vendors (ISVs) for 
customers to find a wide range of solutions to use in different collaborative scenarios. So 
far WebEx has approximately 15 applications partners, indicating a pragmatic approach. 
The company could underestimate the challenge in getting partners to sign up and 
integrate without more business development and developer-related focus. 

Company Description 
WebEx Communications, Inc. is a leading provider of Web conferencing solutions that 
enable users to conduct meetings and share software applications, documents, 
presentations, and other content on the Internet using a standard Web browser. The 
company also provides a variety of other solutions, including Web-based audio, video, 
integrated telephony, asset management, software distribution, patch management, virus 
protection, and backup management services. WebEx was founded in 1996 and is 
headquartered in Santa Clara, California. 
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Market Overview 
WebEx competes in the broadly defined Web conferencing and collaboration market. The 
market has traditionally been thought of as a smaller niche business for simple Web 
conferencing for sales and training-related activities. Over the past few years, though, 
conferencing and collaboration are experiencing a surge in growth and interest as a 
means to drive business productivity. Collaboration is being viewed as much more of a 
strategic necessity given a number of growing organizational trends.  

First, networked businesses are moving once-manual and offline processes onto the Web. 
Companies are seeking to streamline relationship with customers, suppliers, and virtually 
all external stakeholders. Second, many organizations are distributed across the globe. It 
has become the norm to find even the smallest companies utilizing temporary workers and 
outside contractors, and having a large number of mobile workers. Finally, many workers 
are hungering for business productivity enhancements that make their jobs easier. The 
rise of Web 2.0 and social networking software has created an environment in which 
consumer technologies are at least five years ahead of those for business. This creates a 
great demand and need on the part of business workers to have enterprise solutions that 
enable a high degree of productivity.  

Market Size 

The market for Web conferencing and collaboration is one of the fastest growing 
categories of business software. Gartner Dataquest estimates the Web conferencing 
market grew 21% in 2005 to $780 million and the team collaboration business was up 
nearly 24% to $265 million. For 2006, both sectors are expected to be up nearly 20% and 
15%, respectively. In aggregate, WebEx’s market opportunity is expected to grow at an 
18% compound annual rate, to $2.4 billion in 2010 from approximately $1.2 billion in 2006. 

 

Exhibit 1: WebEx Market Size Forecast 
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Source: Gartner, Credit Suisse estimates. 
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Exhibit 2: WebEx Market Forecast by Segment 
2005 2006 2007 2008 2009 2010 CAGR

Web Conferencing 780       936       1,130    1,371    1,637    1,905    20%

Team Collaboration 265       309       352       397       439       483       13%

Total 1,046    1,245    1,482    1,768    2,076    2,387    18%  
Source: Gartner, Credit Suisse estimates. 

 

An interesting point from the Gartner Dataquest forecasts is their expectation of faster  
international growth compared to North America. International markets are still significantly 
under penetrated and should grow over 20% compared to high single digit to low double 
digit growth in NA. According to Gartner, web conferencing has penetrated only 15-20% of 
the business market. Market leader WebEx has 2 million registered users and if we 
assume it holds 35% or so of the market we can conclude that only 5-7 million users are 
named worldwide. WebEx makes the assumption that the market comprises 400-500 
million users, meaning that its 2 million users account for less than 1% of the potential 
market. Gartner believes that casual users that participate in an occasional Webcast or 
other infrequent session make up the bulk of users today.  

We think this market should continue to grow nicely, given the reasons mentioned above, 
but only if we see increased functionality and a downward trend in pricing. Most of the 
early market users could be defined as high impact participants. If the market is going to 
reach a 40-50% penetration level, we believe that the cost needs to drop to a level similar 
to that of a phone call. Gartner makes an interesting point that even though conferencing 
revenue is growing at 20%, the actual volume of minutes used is probably expanding at 
75-100%. We are already seeing interesting new entrants in the market targeting the 
infrequent or occasional user. 

For example, with Acrobat 8, Adobe has upgraded the former Macromedia Breeze 
conferencing solution with a new offering called Acrobat Connect Professional. The Adobe 
conferencing solution is designed for the semi frequent project-oriented processes that 
require collaborative document review. Microsoft is making another push into this business 
with its Office Communication Server, which is slated to be released later in the year. Citrix 
has had some good success with its GoTo Meeting service and has to be taken seriously.  

The team collaboration market is also undergoing some interesting changes in that it is 
increasingly becoming intertwined with conferencing and content management solutions. 
The pure play market is increasingly narrowing, with only IntraLinks continuing to grow 
rapidly, given its strength in financial services. Many of the other large software vendors 
are expanding their collaboration efforts within their application stacks. Microsoft acquired 
Groove and will be making that a key part of Sharepoint. EMC is readying new versions of 
eRoom to tie back into its Documentum content management service. And IBM just 
announced that social networking capabilities would become a part of Lotus. 

Products and Services 
WebEx offers both real-time and asynchronous Web collaboration solutions. The real-time 
solutions are all On Demand offerings and therefore do not require the purchase of 
additional hardware or software. The solutions enable end users to engage in real-time 
communications and share content such as applications, documents, group projects, and 
presentations. The user only needs a Web browser to take advantage of the solutions. 
The On Demand platform is scalable and simultaneously can reach thousands of users. 
The asynchronous platform, marketed under the name WebEx WebOffice, also provides 
an On Demand suite of collaboration services, including a document manager, task 
manager, group calendar, e-mail, and database manager.  
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Last September WebEx announced WebEx Connect, a new platform designed to integrate 
third-party applications into a collaborative environment. This new platform play moves 
WebEx from being just a point conferencing provider to becoming a broader purveyor of 
solutions that can enable a richer collaborative environment that taps into many existing 
applications.  

The company’s initial focus was on the web meeting but it has added to its product 
portfolio by targeting specific online solutions, such as meetings, seminars, training, large-
scale events, and support. All offerings are built on the same technology platform, called 
the WebEx MediaTone Network, a private, secure, switched IP-based network. 

WebEx Connect 

WebEx Connect is designed to enable customer access to more applications and drive 
new collaborative work scenarios. The Connect platform is built on top of the existing 
MediaTone network and a new service-oriented architecture (SOA)-based platform from 
partner Cordys. So far the company has attracted more than a dozen third-party 
application providers to connect into its environment. Some of the key ISVs include BMC 
Software, Business Objects, and SugarCRM.  

One example of a collaborative work scenario is one in which a sales person could be 
instant messaging with a client and at the click of a few buttons tap into a customer service 
application and check on the status of an order. Within the same session, that rep could 
also check to see if another colleague was online and initiate a chat or IM session to see if 
he or she had any input on the process. The breakthrough is that this all can be done 
inside of the WebEx workspace client without having to leave a collaboration session. This 
should provide the company with a new revenue stream as it helps to increase the 
stickiness of its conferencing applications with existing users and drive penetration to a 
broader range of knowledge workers. 

WebEx Meeting Center 

The WebEx Meeting Center service enables real-time online meetings, as well as 
document sharing, using a “virtual meeting room” metaphor. These meeting rooms can 
accommodate up to 500 simultaneous users. The service is appropriate for small and 
large businesses and is priced at $75 per user. In addition, a pay-as-you-go option is 
available for occasional use at $0.33 per minute per attendee. The service runs on all 
major platforms: Windows, Macintosh, Linux, and Solaris. A scaled-down version of the 
service, MeetMeNow, targeted at individual business users and consumers, priced at $49 
per user, and limited to 10 users, runs only on Windows. 



 06 February 2007 

WebEx Communications, Inc. (WEBX) 7 

Exhibit 3: Meeting Center Screenshot 

 
Source: Company data, Credit Suisse estimates. 

 

WebEx Event Center 

WebEx Event Center acts as a professionally managed Web conferencing solution for 
events such as press briefings, product announcements, marketing events, and corporate 
communications and includes features such as recording and archiving of the events for 
replay, white board interactions, live chat, event registration, feedback collection, and the 
ability to incorporate multimedia content and streaming video. The event production can 
be outsourced to a WebEx specialist who can manage event rehearsals, event delivery, 
and post-event follow-up. The service runs on all major platforms. 
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Exhibit 4: Event Center Screenshot 

 
Source: Company data, Credit Suisse estimates. 

 

WebEx Training Center 

WebEx Training Center acts as a “virtual classroom.” With Training Center, training 
schedules can be announced, users can enroll, and follow-up can be delivered. Live 
instruction can be delivered using a variety of online content, including audio, video, and 
interactive multimedia. The service also enables users to administer tests, organize 
breakout sessions, and record and archive sessions for future playback.   
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Exhibit 5: Training Center Screenshot 

 
Source: Company data, Credit Suisse estimates. 

 

WebEx Sales Center 

WebEx Sales Center targets both sales representatives and sales managers. Sales 
representatives can help decrease the sales cycle by offering online sales presentations 
and demos to prospects and maintaining contact with prospects through the WebEx Sales 
Center online communications portal. The service includes online sales call analysis and 
monitoring tools, which can be integrated with sales force automation (SFA) and customer 
relations management (CRM) software so that sales managers can better track sales 
activities. 
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Exhibit 6: Sales Center Screenshot 

 
Source: Company data, Credit Suisse estimates. 

 

WebEx Support Center 

WebEx Support Center is a suite of web-based support and system management services 
that can be purchased individually or collectively. These services include WebEx Remote 
Support, WebEx Remote Access, and WebEx System Management. WebEx Remote 
enhances traditional telephone-based customer service support so that service agents can 
interact with customers over the web. WebEx Remote Access allows a company to 
manage and administer corporate computer networks through a secure, Web-based 
remote access network. In this way, the IT organization can install upgrades, perform 
maintenance, troubleshoot, and proactively diagnose problems. WebEx Systems 
Management contains five modules so that software updates, security patches and 
updates, and regulatory and licensing requirements can be managed over the Internet. A 
company’s assets can also be managed through the inventory lifecycle and can combine 
financial information with these assets. 
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Exhibit 7: Support Center Screenshot 

 
Source: Company data, Credit Suisse estimates. 

 

WebEx Enterprise Edition 

WebEx Enterprise Edition integrates five of WebEx’s services and includes premium 
support levels: WebEx Meeting Center, WebEx Event Center, WebEx Training Center, 
WebEx sales Center, and the WebEx Support Center. With the WebEx Enterprise Edition, 
users can create a personalized “My WebEx” meeting room with a unique URL, which 
becomes the default meeting address for all Web meetings. Users can also integrate this 
solution with Microsoft Outlook.   

WebEx AIM Pro Business Edition 

This service offers secure IM for employees. Corporations can set and enforce security 
and compliance policies, as well as maintain and audit archives. WebEx AIM Pro can be 
integrated with all WebEx online meeting solutions; any WebEx application can be 
launched directly from the IM console or chat window. 

WebEx Presentation Studio 

WebEx Presentation Studio includes authoring and narration tools so that digital content 
such as audio and video can be integrated with presentations created with Microsoft 
PowerPoint. The tools are self-service and designed to be intuitive and easy to use. The 
service also includes usage tracking and reporting. 

WebEx PCNow 

WebEx PCNow offers users the ability to access a remote computer from any location with 
only a Web browser and Internet connection. The user then has access to a secure “virtual 
computer” that functions just like his desktop. Security features include end-to-end SSL 
encryption, two levels of required authentication, the ability to blank the screen of the work 
or home computer so no one can see what a user is doing from a remote location, the 
ability to lock the keyboard and mouse of the remote computer, and the ability to logout or 
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screen-lock the remote computer once a user has completed his or her session. The 
service is available for 1-100 computers or as an Enterprise edition. 

Other Add-on Modules 

Additional services include WebEx Audio for enhanced teleconferencing functionality and 
WebEx GlobalWatch to capture and monitor the performance of the WebEx service. 

Asynchronous Services 

These capabilities, called WebEx Web Office, include shared document folders; shared 
calendars, task management, shared database applications, discussion forums, and 
contact directories. These services enable WebEx to offer an expanded suite of 
collaboration services. These services are also provided over the Web, are accessed 
through a user’s browser, and are provided over the WebEx MediaTone Network. The 
genesis for the service was WebEx’s acquisition of Intranets, Inc. in September 2005. 

WebEx MediaTone Network 

A key differentiator to WebEx’s real-time collaboration solutions, WebEx Media Tone 
Network is a global, private, dedicated switched, Web-based network, based on 
proprietary information switching technology called MediaTone. This technology allows the 
WebEx proprietary network to support high-speed data, voice, and video communications 
and complex media types. These advanced communications capabilities are delivered 
globally and support a variety of platforms, operating systems, devices, and browsers, 
running on both wired and wireless configurations.  

The WebEx MediaTone Network was created to solve both the performance and security 
issues that exist when relying exclusively on the Internet, which only provides a “best 
efforts” level of service. For real-time collaboration, relying on a “best efforts” level of 
service could result in communications delays, which would prevent real-time information 
collaboration from occurring. In addition, WebEx MediaTone Network provides a secure 
network infrastructure with four levels of security (physical security, network security, 
meeting security, and site security), as well as third-party audits. If one were to use the 
Internet for real-time collaboration, proprietary data could remain on intermediate servers 
between the host and meeting attendees, and data would be vulnerable to theft. WebEx 
maintains network operations centers where the WebEx Media Tone Network is managed 
and monitored 24 hours a day, 7 days a week. The WebEx Media Tone Network can 
increase capacity at any facility and thus can scale to meet changes in user demand. 
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Exhibit 8: WebEx Media Tone Activity Map 

 
Source: Company data, Credit Suisse estimates. 

 

Pricing and Billing 

WebEx offers four different pricing options for its products: Named User Subscription, 
Concurrent User Subscription, Minutes Subscription, and Usage. With this arrangement, 
customers can choose to pay a fee for each employee using the service (Named User), for 
guaranteed access to a certain number of ports (Concurrent User), or for a preset amount 
of time (Minutes Subscription) per month. WebEx also receives fees if customers exceed 
their monthly thresholds. The Usage option is a “pay as you go” plan, enabling customers 
to pay by the number of minutes consumed in a month, without signing up for a 
subscription. WebEx bills for its subscription contracts one month in advance and revenue 
is recognized ratably over the course of the contract.  For Usage and overage fees, 
WebEx bills in arrears.   

Company Management and Corporate Governance 
WebEx is lead by a strong group of industry veterans. The current CEO, Subrah Iyar was 
one of the original cofounders of the company and the executive team has a wide breadth 
of experience within the technology industry. Unlike many of WebEx’s counterparts in the 
technology industry, WebEx has not encountered any issues with backdating of stock 
options. And as of the company’s most current annual report, there were no known 
deficiencies in the company’s internal controls for financial reporting. 

Subrah S. Iyar 
Chairman and Chief Executive Officer 

As cofounder of WebEx Communications and as Chairman and CEO, Subrah S. Iyar has 
led the company in a continuous cycle of innovation and growth, enabling WebEx to 
become the leader in what IDC has identified as “a potentially multibillion dollar market” in 
just five years. Under his guidance, WebEx has developed into the global leader in 
interactive Web communication services. Iyar has been an innovator in the high tech 



 06 February 2007 

WebEx Communications, Inc. (WEBX) 14 

industry for more than 19 years, previously holding senior positions with Intel, Apple 
Computer, Quarterdeck, and Teleos Research. He holds a B.S. in Electrical Engineering 
from the Indian Institute of Technology, Bombay, and an M.S. in Computer Engineering 
from the University of Southwestern Louisiana. 

Michael T. Everett 
Chief Financial Officer 

Everett is a seasoned executive with almost 30 years of financial, legal, and general 
management experience. He has worked extensively in both Europe and Asia and has 
lived in Hong Kong on two different assignments. He has served as the Chief Financial 
Officer of several public and private companies, including Netro Corporation, a broadband 
wireless equipment manufacturer that he led through a successful IPO in 1999, and 
Raychem Corporation, a Fortune 500 telecommunications and electronic components 
supplier. Before joining Raychem in 1987, he practiced securities law as a partner at 
Heller, Ehrman, White & McAuliffe in Palo Alto, Hong Kong, and San Francisco. Everett 
holds a B.A. from Dartmouth College and a J.D. from the University of Pennsylvania Law 
School. 

David Berman 
Vice President of Worldwide Sales and Services 

As vice president of worldwide sales and services, Berman oversees the company’s global 
sales organization. Berman has 13 years of sales and leadership experience in the 
software services industry. A WebEx veteran, he is responsible for the creation and 
leadership of the company’s very successful web-touch sales organization. Prior to joining 
WebEx, Berman worked for Automatic Data Processing’s Employer Services Division for 
six years, where he was responsible for building high performance sales teams, 
developing strategic relationships and negotiating acquisitions in a variety of leadership 
positions. He began his professional sales career at Xerox Corporation. Berman holds a 
Bachelor’s degree in Business Administration from the University of San Diego. 

Gary Griffiths 

Vice President, Products and Technical Operations 

Gary Griffiths is responsible for all WebEx products, including strategy, research and 
development, product management, network and MediaTone operations, and customer 
technical support. A twenty-five year veteran of the high-tech industry, Griffiths was the 
CEO of on-demand application company Everdream for the past six years, and held senior 
management positions with IBM for more than 16 years. He was also the CEO and co-
founder of SegaSoft Networks one of the pioneers in interactive entertainment. A graduate 
of the United States Naval Academy, Gary served as an officer aboard nuclear fast attack 
submarines for five years, and was an associate professor of systems engineering at the 
US Naval Academy. He has a BS is Aerospace Engineering from the United States Naval 
Academy and an MS in business administration from the George Washington University. 

 

Financials 
Guidance 

For Q1 2007, management guidance calls for revenue of $105-108M, with non-GAAP EPS 
of $0.39-$0.41, and GAAP EPS of $0.29-$0.31.  For fiscal 2007, guidance is for $450-
465M in revenue with non-GAAP EPS of $1.60-$1.70, and GAAP EPS of $1.24-$1.34.   

Estimates  

For the first quarter of fiscal 2007, our estimates are for $105 million in revenue, with EPS 
of $0.39. Our revenue estimates assume an overall monthly revenue rate (MRR) of 35.7, 
churn of 2%, new subscription revenue of $5 million, and usage fees of $24 million. Our 
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EPS estimate assumes an operating margin of 29% in the quarter, which is down from 
30% in the fourth quarter of fiscal 2006.   

In addition to total sales, WebEx reports MRR, which is the average monthly amount of 
contracted revenue in the quarter, combined with the amount of uncommitted, usage-base 
sales recorded in the last month of the quarter. Total MRR provides good visibility for 
investors because, in theory, last quarter’s MRR multiplied by three should be a good 
proxy for next quarter’s revenue (assuming constant usage, no churn, and no new 
subscribers).  Subscription MRR, a subset of total MRR, reflects the average amount of 
monthly contracted sales during the quarter. Usage MRR, in turn, is the amount of usage 
fees recorded in the last month of the quarter. We forecast revenue using the most 
recently reported MRR, and then make estimates for future usage, churn, and additions to 
the subscription revenue stream. 

For fiscal 2007, our estimates are for $457 million in revenue, with EPS of $1.64. These 
estimates assume that the company will add $24 million of new subscription revenue in 
the year (25% growth) and that usage will grow only 6% to $96 million. On an MRR basis, 
our estimates assume an overall MRR of 38.6 compared with 33 in fiscal 2006. Although 
we are forecasting revenue growth of 20% in the year, we are assuming that the operating 
margin will remain flat at 28% to allow for higher rates of investment. On a cash flow basis, 
we are modeling $120 million in cash flow from operations in the year (21% year-over-year 
growth). 

For fiscal 2008, our estimates are for $545 million in revenue, with EPS of $1.88. These 
estimates assume that the company will add $20 million of new subscription revenue in 
the year (24% growth) and that usage will grow 2% to $98 million. On an MRR basis, our 
estimates assume an overall MRR of 46.2 for the year. Our EPS estimate assumes that 
the margin will improve to 29% in the year. We are modeling cash flow from operations of 
$142 million in fiscal 2008, which would be 18% growth over fiscal 2007. 

Valuation 

WebEx stock currently trades at a 16 times EV/CFO multiple using our fiscal 2007 
estimate and a 14 times multiple using our fiscal 2008 estimate. With cash flow growing at 
approximately 20% year over year, we believe that the stock is only moderately 
undervalued based on its current multiple. Our $50 price target is based on a 19 times 
EV/CFO multiple, using our fiscal 2007 CFO estimate of $120 million. 
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Exhibit 9: Valuation 
F2006A F2007E F2008E

P/E (Pro Forma) $1.44 $1.65 $1.88
Revenue $380.01 $456.62 $545.28
CFO $99.44 $120.24 $142.35
FCF $84.44 $104.24 $122.35

P/E (Pro Forma) 31.3x 27.4x 23.9x
EV/R 5.2x 4.3x 3.6x
EV/CFO 19.8x 16.4x 13.8x
EV/FCF 23.3x 18.9x 16.1x

P/E (Pro Forma) 34.8x 30.4x 26.6x
EV/R 5.8x 4.9x 4.1x
EV/CFO 22.3x 18.5x 15.6x
EV/FCF 26.3x 21.3x 18.1x
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Source: Company data, Credit Suisse estimates. 
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Exhibit 10: Income Statement 
FY December ($ Millions) YEAR YEAR YEAR March June Sep. Dec. YEAR YEAR

F2004A F2005A F2006A FQ1:07E FQ2:07E FQ3:07E FQ4:07E F2007E F2008E

Net revenues 249.13  308.42  380.01 105.44 110.84 116.73 123.61  456.62  545.28

Operating expenses:
Cost of revenues 41.85     53.35     63.76    17.92    18.84    19.84    21.01      77.63     92.70    
Sales and marketing 84.19     101.91    130.23  36.00    38.00    40.00    43.00      157.00    184.00  
Research and development 34.34     45.29     47.65    13.00    14.00    14.00    15.00      56.00     66.00    
General and administrative 18.71     25.88     31.45    8.00      9.00      9.00      10.00      36.00     45.00    
Total operating expenses 179.10    226.43    273.09  74.92    79.84    82.84    89.01      326.63    387.70  

Operating income 70.03    81.99    106.93 30.52  31.00  33.89  34.60    129.99  157.58
Interest income and other 0.31       6.61       10.08    3.11      3.42      3.71      4.06        14.31     19.60    
Pretax income 70.34     88.60     117.01  33.62    34.42    37.60    38.66      144.30    177.18  

Income taxes 21.89     34.33     45.36    13.11    13.42    14.66    15.08      56.28     69.10    
Net income 48.45     54.27     71.65    20.51    21.00    22.94    23.58      88.02     108.08  
EPS 1.04      1.14      1.44     0.39     0.40     0.42     0.43       1.65      1.88     

Stock compensation 0.57       0.01       24.16    5.00      5.00      5.00      5.00        20.00     16.00    
In-process R&D -         0.31       -       -       -       -       -         -        -       
Amortization -         1.75       4.77      1.00      1.00      1.00      1.00        4.00       4.00      
Income taxes -         (0.80)      (5.84)    (1.20)    (1.20)    (1.20)    (1.20)      (4.80)     (4.00)    
Total GAAP Adjustments 0.57       1.27       23.08    4.80      4.80      4.80      4.80        19.20     16.00    

GAAP net income 47.88     53.00     48.57    15.71    16.20    18.14    18.78      68.82     92.08    
GAAP EPS 1.03       1.11       0.97      0.30      0.31      0.34      0.34        1.29       1.60      

Shares outstanding
Basic 43.82 45.82 48.02 50.00 51.00 52.00 53.00 51.50 55.50
Dilute 46.45 47.78 49.89 52.00 53.00 54.00 55.00 53.50 57.50

Income Statement Analysis
Margins
Gross margin 83% 83% 83% 83% 83% 83% 83% 83% 83%
Sales and marketing 34% 33% 34% 34% 34% 34% 35% 34% 34%
Research and development 14% 15% 13% 12% 13% 12% 12% 12% 12%
General and administrative 8% 8% 8% 8% 8% 8% 8% 8% 8%
Operating margin 28% 27% 28% 29% 28% 29% 28% 28% 29%
Pretax margin 28% 29% 31% 32% 31% 32% 31% 32% 32%
Tax rate 31% 39% 39% 39% 39% 39% 39% 39% 39%
Net margin 19% 18% 19% 19% 19% 20% 19% 19% 20%

Y-Y Growth
Revenue 32% 24% 23% 20% 20% 19% 19% 20% 19%
Total operating expenses 24% 26% 21% 14% 18% 21% 24% 20% 19%
Operating income 56% 17% 30% 33% 23% 20% 14% 22% 21%
Net income -21% 12% 32% 36% 23% 29% 8% 23% 23%

Q-Q Growth
Revenue 3% 5% 5% 6%
Total operating expenses 5% 7% 4% 7%
Operating income 0% 2% 9% 2%
Net income -6% 2% 9% 3%

Source: Company data, Credit Suisse estimates. 
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Exhibit 11: Balance Sheet 
FY December ($ Millions) YEAR YEAR YEAR March June Sep. Dec. YEAR YEAR

F2004A F2005A F2006A FQ1:07E FQ2:07E FQ3:07E FQ4:07E F2007E F2008E

Assets:
Cash and equivalents 80.44     18.10   54.69   89.99   122.23  160.98  198.93    198.93   361.28  
Short-term investments 104.70   179.11 290.47  290.47  290.47  290.47  290.47    290.47   290.47  
Accounts receivable 32.44     51.23   53.84   58.58   66.50   70.04   76.91     76.91    88.10   
Deferred tax assets - current 4.67       6.33     10.19   10.19   10.19   10.19   10.19     10.19    10.19   
Prepaid expenses and other 6.56       7.23     10.88   10.88   10.88   10.88   10.88     10.88    10.88   

Total current assets 228.80   262.00 420.07  460.11  500.27  542.55  587.38    587.38   760.93  

PP&E 44.78     51.59   48.59   48.59   48.59   48.59   48.59     48.59    48.59   
Goodwill and intangibles 5.23       44.68   39.94   39.94   39.94   39.94   39.94     39.94    39.94   
Deferred tax assets 5.72       2.93     5.58     5.58     5.58     5.58     5.58       5.58      5.58     
Other non current assets 1.26       1.58     2.08     2.08     2.08     2.08     2.08       2.08      2.08     

Total assets 285.79 362.78 516.26 556.30 596.47 638.75 683.57  683.57  857.12

Liabilities:
Accounts payable 8.69       9.01     5.25     5.99     6.39     6.63     7.12       7.12      8.32     
Accrued liabilities 20.18     24.74   25.12   25.12   25.12   25.12   25.12     25.12    25.12   
Income tax payable -        4.35     3.04     3.04     3.04     3.04     3.04       3.04      3.04     
Deferred revenue 9.87       12.65   16.43   17.92   18.84   19.84   21.01     21.01    25.95   
Other -        -      6.19     -       -       -        -         -        -       

Total liabilities 38.73   50.75 56.03  52.08  53.39  54.63  56.29    56.29   62.43  

Stockholders' equity:
Preferred stock -        -      -       -       -       -        -         -        -       
Common stock 0.05       0.05     0.05     0.05     0.05     0.05     0.05       0.05      0.05     
Additional paid-in capital 245.81   258.00 355.48  383.77  406.43  429.33  453.71    453.71   529.04  
Notes receivable from stockholder -        -      -       -       -       -        -         -        -       
Deferred equity-based comp (0.02)      -      -       -       -       -        -         -        -       
Accumulated other income 2.27       2.02     4.16     4.16     4.16     4.16     4.16       4.16      4.16     
Accumulated (deficit) earnings (1.04)      51.96   100.53  116.24  132.44  150.58  169.36    169.36   261.44  

Total stockholders' equity 247.06 312.03 460.23 504.22 543.08 584.12 627.28  627.28  794.69

Total liabilities and stockholders' equity 285.79 362.78 516.26 556.30 596.47 638.75 683.57  683.57  857.12

Balance Sheet Analysis
Cash, Equivalents, & Investments 185.14   197.21 345.15  380.46  412.69  451.44  489.39    489.39   651.75  
Net Cash 185.14   197.21 345.15  380.46  412.69  451.44  489.39    489.39   651.75  
Net Cash Per Share 3.99       4.13     6.92     7.32     7.79     8.36     8.90       9.15      11.33   
DSO 50        54        54         56          
Book Value/Share 5.32       6.53     9.22     9.70     10.25   10.82   11.41     11.72    13.82   
Current Ratio 5.91       5.16     7.50     8.84     9.37     9.93     10.43     10.43    12.19   
Change in Deferred Revenue 0.22       2.79     3.78     1.50     0.92     1.00     1.17       4.58      4.94     
DR as % of Revenue 4% 4% 4% 17% 17% 17% 17% 5% 5%
AP as % Total Expenses 5% 4% 2% 8% 8% 8% 8% 2% 2%

Source: Company data, Credit Suisse estimates. 
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Exhibit 12: Cash Flow 
FY December ($ Millions) YEAR YEAR YEAR March June Sep. Dec. YEAR YEAR

F2004A F2005A F2006A FQ1:07E FQ2:07E FQ3:07E FQ4:07E F2007E F2008E

Net income 47.88     53.00     48.57     15.71   16.20   18.14   18.78     68.82    92.08   
Provisions for doubtful accounts 7.67       14.54     19.26     4.10     4.66     4.90     5.38       19.04    21.33   
Depreciation and amortization 12.37     15.99     21.20     5.00     5.00     5.00     6.00       21.00    20.00   
Loss from assets disposal -         0.46      0.27       -       -       -        -         -        -       
Deferred income tax 11.62     0.59      (5.60)      -       -       -        -         -        -       
Tax benefit from stock plans 8.60       10.46     15.07     2.00     2.00     2.00     2.00       8.00      4.00     
Excess tax benefits -         -        (6.93)      -       -       -        -         -        -       
Impairment of investmens -         -        -        -       -       -        -         -        -       
Stock-based comp 0.57       1.01      24.16     5.00     5.00     5.00     5.00       20.00    16.00   
In-process R&D -         0.31      -        -       -       -        -         -        -       
Changes in working capital (19.90)    (27.77)   (16.57)    (2.50)    (6.61)    (2.29)    (5.21)      (16.62)   (11.05)  

Net cash provided by operations 68.81    68.59   99.44    29.31  26.24  32.75  31.95    120.24 142.35

Cash flows from investing:
PP&E (37.19)    (17.69)   (15.00)    (4.00)    (4.00)    (4.00)    (4.00)      (16.00)   (20.00)  
Acquisitions (4.54)      (40.02)   (0.35)      -       -       -        -         -        -       
Short term investments (41.06)    (74.96)   (112.69)  -       -       -        -         -        -       
Other -         -        -        -       -       -        -         -        -       

Net cash used in investing (82.79)  (132.67) (128.04) (4.00)  (4.00)  (4.00)  (4.00)    (16.00) (20.00)

Cash flows from financing:
Proceeds from stock 29.25     35.88     58.29     10.00   10.00   10.00   10.00     40.00    40.00   
Repurchase of stock (5.83)      (34.14)   (0.03)      -       -       -        -         -        -       
Capital lease payments -         -        -        -       -       -        -         -        -       
Borrowings of short term debt -         -        -        -       -       -        -         -        -       
Repayment of short term debt -         -        -        -       -       -        -         -        -       
Excess tax benefits -         -        6.93       -       -       -        -         -        -       

Net cash provided by financing 23.43    1.74     65.18    10.00  10.00  10.00  10.00    40.00   40.00  

Cash Summary:
Effect of exchange rate 
Change in cash and equivalents 9.45       (62.34)   36.59     35.31   32.24   38.75   37.95     144.24   162.35  
Cash and equivalents at beginning of period 71.00     80.44     18.10     54.69   89.99   122.23  160.98    54.69    198.93  
Cash and equivalents at end of period 80.44     18.10     54.69     89.99   122.23  160.98  198.93    198.93   361.28  

Cash Flow Analysis
CFO 68.81     68.59     99.44     29.31   26.24   32.75   31.95     120.24   142.35  
CFO/Share 1.48       1.44      1.99       0.56     0.50     0.61     0.58       2.25      2.48     
Capex (37.19)    (17.69)   (15.00)    (4.00)    (4.00)    (4.00)    (4.00)      (16.00)   (20.00)  
FCF 31.61     50.90     84.44     25.31   22.24   28.75   27.95     104.24   122.35  
FCF/Share 0.68       1.07      1.69       0.49     0.42     0.53     0.51       1.95      2.13     
CFO Growth 13% 0% 45% 52% 40% 20% -6% 21% 18%

Source: Company data, Credit Suisse estimates. 
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Companies Mentioned  (Price as of 05 Feb 07) 
Adobe Systems, Inc. (ADBE, $38.97, OUTPERFORM, TP $47) 
BMC Software Inc. (BMC, $35.73, NEUTRAL, TP $31.00, OVERWEIGHT) 
Business Objects (BOBJ.O, $38.70, OUTPERFORM, TP $41.00, OVERWEIGHT) 
EMC Corporation (EMC, $13.20) 
International Business Machines (IBM, $99.17, OUTPERFORM, TP $107.00, MARKET 
WEIGHT) 
Microsoft Corporation (MSFT, $30.19, OUTPERFORM, TP $35.00, OVERWEIGHT) 
WebEx Communications, Inc. (WEBX, $45.95, NEUTRAL, TP $50) 
 

Disclosure Appendix 
Important Global Disclosures 
I, Jason Maynard, certify that (1) the views expressed in this report accurately reflect my personal views 
about all of the subject companies and securities and (2) no part of my compensation was, is or will be 
directly or indirectly related to the specific recommendations or views expressed in this report. 

See the Companies Mentioned section for full company names. 
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3-Year Price, Target Price and Rating Change History Chart for WEBX 
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Closing Price Target Price Initiation/Assumption Rating

USD

   O=Outperform; N=Neutral; U=Underperform; R=Restricted; NR=Not Rated; NC=Not Covered

 

WEBX Closing Price Target Price Initiation/ 
Date Price (US$) Price (US$) Rating Assumption 
4/21/04 X 
8/11/05 X 
4/3/06 X 
 
 

The analyst(s) responsible for preparing this research report received compensation that is based upon 
various factors including Credit Suisse's total revenues, a portion of which are generated by Credit 
Suisse's investment banking activities. 
Analysts’ stock ratings are defined as follows***: 
Outperform: The stock’s total return is expected to exceed the industry average* by at least 10-15% (or 
more, depending on perceived risk) over the next 12 months. 
Neutral: The stock’s total return is expected to be in line with the industry average* (range of ±10%) 
over the next 12 months. 
Underperform**: The stock’s total return is expected to underperform the industry average* by 10-15% 
or more over the next 12 months. 

*The industry average refers to the average total return of the analyst's industry coverage universe 
(except with respect to Asia/Pacific, Latin America and Emerging Markets, where stock ratings are 
relative to the relevant country index, and Credit Suisse Small and Mid-Cap Advisor stocks, where 
stock ratings are relative to the regional Credit Suisse Small and Mid-Cap Advisor investment 
universe. 
**In an effort to achieve a more balanced distribution of stock ratings, the Firm has requested that 
analysts maintain at least 15% of their rated coverage universe as Underperform. This guideline is 
subject to change depending on several factors, including general market conditions. 
***For Australian and New Zealand stocks a 7.5% threshold replaces the 10% level in all three rating 
definitions, with a required equity return overlay applied. 

Restricted: In certain circumstances, Credit Suisse policy and/or applicable law and regulations 
preclude certain types of communications, including an investment recommendation, during the course 
of Credit Suisse's engagement in an investment banking transaction and in certain other circumstances. 
Volatility Indicator [V]: A stock is defined as volatile if the stock price has moved up or down by 20% or 
more in a month in at least 8 of the past 24 months or the analyst expects significant volatility going 
forward. All Credit Suisse Small and Mid-Cap Advisor stocks are automatically rated volatile. All IPO 
stocks are automatically rated volatile within the first 12 months of trading. 
 

Analysts’ coverage universe weightings* are distinct from analysts’ stock 
ratings and are based on the expected performance of an analyst’s coverage 
universe** versus the relevant broad market benchmark***: 
Overweight: Industry expected to outperform the relevant broad market benchmark over the next 12 
months. 
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Market Weight: Industry expected to perform in-line with the relevant broad market benchmark over the 
next 12 months. 
Underweight: Industry expected to underperform the relevant broad market benchmark over the next 12 
months. 
*Credit Suisse Small and Mid-Cap Advisor stocks do not have coverage universe weightings. 
**An analyst’s coverage universe consists of all companies covered by the analyst within the relevant 
sector. 
***The broad market benchmark is based on the expected return of the local market index (e.g., the S&P 
500 in the U.S.) over the next 12 months. 
Credit Suisse’s distribution of stock ratings (and banking clients) is: 

Global Ratings Distribution 
Outperform/Buy*  38% (61% banking clients) 
Neutral/Hold*  43% (57% banking clients) 
Underperform/Sell*  16% (51% banking clients) 
Restricted  3% 

*For purposes of the NYSE and NASD ratings distribution disclosure requirements, our stock ratings of Outperform, Neutral, and 
Underperform most closely correspond to Buy, Hold, and Sell, respectively; however, the meanings are not the same, as our stock 
ratings are determined on a relative basis. (Please refer to definitions above.) An investor's decision to buy or sell a security should 
be based on investment objectives, current holdings, and other individual factors. 

Credit Suisse’s policy is to update research reports as it deems appropriate, based on developments 
with the subject company, the sector or the market that may have a material impact on the research 
views or opinions stated herein. 

Credit Suisse's policy is only to publish investment research that is impartial, independent, clear, fair and not 
misleading.  For more detail please refer to Credit Suisse's Policies for Managing Conflicts of Interest in connection 
with Investment Research:  
http://www.csfb.com/research-and-analytics/disclaimer/managing_conflicts_disclaimer.html 

Credit Suisse does not provide any tax advice. Any statement herein regarding any US federal tax is not 
intended or written to be used, and cannot be used, by any taxpayer for the purposes of avoiding any 
penalties. 

See the Companies Mentioned section for full company names. 
Price Target: (12 months) for (WEBX) 
Method: Our $50 target price for WEBX is 19x EV/CFO (enterprise value/cash flow from operations) 
using our 2007 CFO estimate of $120 million. The stock currently trades at a 16x EV/CFO multiple using 
our 2007 estimate and 14x multiple using our 2008 estimate.  With cash flow growing at approximately 
20% year to year, we believe that the stock is only moderately undervalued based on current valuation 
Risks: We see several risks to WEBX's achievement of our $50 target price: 
 
Minimal Margin Leverage--Because WebEx has embarked on a strategy to diversify its revenue streams 
and expand its product portfolio into a number of new areas, the company is likely to deliver flat to 
minimal operating margin expansion in the coming year. The bulk of the investment is coming in the 
areas of sales and marketing as the company is enhancing its global coverage capabilities. We are 
modeling operating margins of 28% in 2007 and only 100 basis points of improvement in the following 
year. We are supportive of this strategy given the need to bulk up distribution.   
 
Small International Footprint 
WebEx currently only generates approximately 15% of its revenue outside of the North American market. 
We believe this puts the company at a disadvantage because it has less exposure to some of the faster-
growing segments such as Western Europe, China, India, and Japan. Gartner estimates that 
international growth will outpace the overall conferencing growth rate of 20% in the coming years. Most 
software companies at the $500 million revenue range generate at least 25%, if not more of their 
revenue internationally.  
 
Increasing Competitive Landscape 
Overall competition for WebEx is increasing as larger competitors sharpen their focus on the 
conferencing and collaboration market. We believe that WebEx is uniquely positioned with a pure On 
Demand delivery model and the highly scaleable MediaTone Network; however, these vendors are likely 
to engage in extreme price competition. While we don’t bank on massive share gains by these 
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competitors, they at the very least could make sales processes a bit more complicated and discounting 
more prevalent. 
 
Slow ISV Support for WebEx Connect 
One of the major growth initiatives for WebEx is the Connect platform. For Connect to succeed the 
company needs significant support of many ISVs (independent software vendors) in order for customers 
to find a wide range of solutions to use in different collaborative scenarios. So far WebEx has 
approximately 15 application partners indicating a pragmatic approach. The company could 
underestimate the challenge in getting partners to sign up and integrate without more business 
development and developer related focus. 

See the Companies Mentioned section for full company names. 
The subject company (WEBX) currently is, or was during the 12-month period preceding the date of 
distribution of this report, a client of Credit Suisse. 
Credit Suisse provided investment banking services to the subject company (WEBX) within the past 12 
months. 
Credit Suisse expects to receive or intends to seek investment banking related compensation from the 
subject company (WEBX) within the next 3 months. 
As of the date of this report, Credit Suisse Securities (USA) LLC makes a market in the securities of the 
subject company (WEBX). 
Important Regional Disclosures 
The analyst(s) involved in the preparation of this report have not visited the material operations of the 
subject company (WEBX) within the past 12 months. 

Restrictions on certain Canadian securities are indicated by the following abbreviations:  NVS--Non-
Voting shares; RVS--Restricted Voting Shares; SVS--Subordinate Voting Shares. 
Individuals receiving this report from a Canadian investment dealer that is not affiliated with Credit 
Suisse should be advised that this report may not contain regulatory disclosures the non-affiliated 
Canadian investment dealer would be required to make if this were its own report. 
For Credit Suisse Securities (Canada), Inc.'s policies and procedures regarding the dissemination of equity 
research, please visit http://www.csfb.com/legal_terms/canada_research_policy.shtml. 

The following disclosed European company/ies have estimates that comply with IFRS: BOBJ.O. 

As of the date of this report, Credit Suisse acts as a market maker or liquidity provider in the equities 
securities that are the subject of this report. 

CS may have issued a Trade Alert regarding this security. Trade Alerts are short term trading 
opportunities identified by an analyst on the basis of market events and catalysts, while stock ratings 
reflect an analyst's investment recommendations based on expected total return over a 12-month period 
relative to the relevant coverage universe. Because Trade Alerts and stock ratings reflect different 
assumptions and analytical methods, Trade Alerts may differ directionally from the analyst's stock rating.  
The author(s) of this report maintains a CS Model Portfolio that he/she regularly adjusts. The security or 
securities discussed in this report may be a component of the CS Model Portfolio and subject to such 
adjustments (which, given the composition of the CS Model Portfolio as a whole, may differ from the 
recommendation in this report, as well as opportunities or strategies identified in Trading Alerts 
concerning the same security). The CS Model Portfolio and important disclosures about it are available 
at www.credit-suisse.com/ti. 
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